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CENTREPOINT PRIMARY
BRAND IDENTIFIER

Centrepoint primary identifier carries the
spirit of the Centrepoint Shopping mall. The
centrally radiating circular arcs symbolizes
the mall’s central attractiveness, and the
colors gives out a happy and positive vibe.

A centrepoint primary brand identifier
consists of a Ripple logomark and
centrepoint wordmark. The ripple consists of
Arcs of 4 different colors - Centrepoint
Orange, Centrepoint Purple, Centrepoint
Blue, and Centrepoint Green, while the
wordmark is of Centrepoint Black.

Centrepoint primary brand identifier is to be
used in every platform as the first option
where the identifier is needed.

CENTREPOINT



THE BRAND
IDENTIFIER
COLORWAY

Centrepoint identifiers have the colors
which represent joy, inclusiveness, and
positivity. The identifier colorway has an
array of warm and cool colors - which
symbolizes the diversity and excitement of
the shopping mall.

All the different versions of the identifiers
have a total of 6 different colors in them -
named Centrepoint Black, Centrepoint
White, Centrepoint Orange, Centrepoint
Purple, Centrepoint Blue, and Centrepoint
Green.

No other colors should be used in the
identifiers at any scenarios, and the colors
should strictly follow the codes and should
never be changed.

CENTREPOINT
BLACK

CO MO YO K100
R35 G32 B31
#231F20

CENTREPOINT
ORANGE

CO M87 Y71 KO
R239 G72 B74
#EF484A

CENTREPOINT
BLUE

C69 M14 YO KO
R42 G172 B226
#2AACE2

PANTONE
COATED: 6 C
UNCOATED: 6 U

PANTONE
COATED: 1787 C
UNCOATED: 032 U

PANTONE
COATED: 2995 C
UNCOATED: 2985 U

CENTREPOINT

WHITE

CO MO YO KO
R255 G255 B255
H#FFFFFF

CENTREPOINT
PURPLE

C28 M95 YO KO
R183 G46 B145
#B72E91

CENTREPOINT
GREEN

C77 MO Y55 KO
RO G182 B149
#00B695

PANTONE
COATED: 253 C
UNCOATED: PURPLE U

PANTONE
COATED: 3265 C
UNCOATED: 3255 U



CENTREPOINT PRIMARY
BRAND IDENTIFIER :
COLORED VERSION

AND

INVERSE COLORED
VERSION

Centrepoint primary identifier comes in a
colored version and an inverse colored
version. The colored version is made to be
used in lighter backgrounds and the inverse
colored version is to be used in darker
backgrounds. More detail of the logo usage
can be found further into the guideline.

CENTREPOINT

CENTREPOINT

CENTREPOINT BLACK

CENTREPOINT ORANGE

CENTREPOINT BLUE

CENTREPOINT WHITE

CENTREPOINT PURPLE

CENTREPOINT GREEN



THE BRAND
IDENTIFIER :
SINGLE-COLORED
VERSIONS

Centrepoint primary identifier also comes in
single colored versions. There are a total of

2 single colored versions. CENTREPOINT CENTREPOINT

The Centrepoint Black Identifier and
Centrepoint White |dentifiers to be used
primarily where single color use is absolutely
needed.

Centrepoint Black Identifier should be used
when the background color ranges from 0%
to 40% black and Centrepoint White
Identifier should be used when the
background is 40% to 100% black. Black Identifier White Identifier

0% 20%  25% 40% 60% 80% 100%

‘gz CENTREPOINT ‘gi CENTREPOINT (ii CENTREPOINT k/TREPOINT k/TREPO\NT

For solid primary brand color backgrounds,
only Centrepoint White identifier is always
to be used always.

«i CENTREPOINT «2 CENTREPOINT <gi CENTREPOINT (32 CENTREPOINT

Resembles to 60% Black Resembles to 30% Black Resembles to 65% Black Resembles to 30% Black




THE PRIMARY
BRAND IDENTIFIER :
CLEAR SPACE

The clear space around the identifier allows
it to stand out from surrounding elements.

A clear space area around the identifier
should always be left blank. No other
elements (e.g. logos of other brands, text
boxes) should be placed within this area.

For both Centrepoint Primary Identifier and
Bangla Primary Identifier, the clear space has
to be calculated outside from the imaginary
box drawn from the left edge of the Green
arc to the right edge of the wordmark and
from the top edge of the Purple arc to the
bottom edge of the Green arc. The clear
space all around this rectangle should have
the extra width of 1/2 of the height of the
imaginary box.

Whenever possible, allow more clear space
around the identifier than the minimum
specified.

CENTREPOINT
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|
|
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THE PRIMARY
WORDMARK

AND THE

BANGLA WORDMARK

Centrepoint Primary Wordmark and the
Bangla Wordmark carries the accessible and

elegant essence of the brand. C E NTR E PO | N T

The wordmarks without the ripples are to be
used where there is already a strong
presence of the Ripples with a secondary
identifier in the communication. More detail
on the wordmark usage can be found
further into the guideline.



THE PRIMARY
WORDMARK

AND THE

BANGLA WORDMARK :
DIFFERENT COLOR
VERSIONS

Centrepoint primary wordmark and Bengali
wordmark has 2 different color versions -
Centrepoint Black version and Centrepoint
White version.

The Black version and the white versions are
to be used in all cases when the wordmark is
being used. No other colored versions is to
be used instead.

CENTREPOINT CENTREPOINT

GO IED

CENTREPOINT CENTREPOINT CENTREPOINT CENTREPOINT




WORDMARK :
CLEAR SPACE

The clear space around the wordmark allows
it to stand out from surrounding elements.

A clear space area around the wordmark
should always be left blank. No other
elements (e.g. logos of other brands, text
boxes) should be placed within this area.

For both Centrepoint wordmarks, the clear
space is proportional to the height of the
wordmark.

Whenever possible, allow more clear space
around the wordmark than the minimum
specified.

r
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CENTREPOINT
PRIMARY IDENTIFYER :
DOS AND DON'TS

The original identifier must not be altered at
any situation.

X @TREPOWT

Do not change the order
of the colors of the arcs

X &CENTREPOINT

Do not rotate the ripple

X CENTREPOINT

Do not rotate the ripple

X CENTREPOINT

Do not stretch the Logo
or the Ripple

X CENTREPOINT

Do not add any effects to the Logo

X UENTREPOINT

Do not change the relative position
of the ripple and the wordmark

X CENTREPOU

Do not mirror the ripple
and its position

X CENTREPOINT

®

Do not mirror the ripple
and its position

X CENTREPOINT

G

Do not distort the Logo
or the Ripple

X (CENTREPOINT

Do not separate the arcs
from one another

)



CENTREPOINT
PRIMARY TYPEFACE :
AVENIR

Avenir font family is exceptionally legible
and clear to read, making it highly versatile
for use in headers and body text. It aligns
closely with the Centrepoint brand
personality.

Avenir is straightforward, allowing all our
messages, from the enthusiastic to the
practical, to be easily understood.

Four specific weights are to be used:
- Black

- Medium

- Roman

- Light

AVENIR BLACK

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890~!1!@9% %™ &* ()

AVENIR MEDIUM

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890 ~!@8% % "N &* ()

AVENIR ROMAN

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890~!1@9% %" &*()

AVENIR LIGHT

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890~ @9% %N &* ()



CENTREPOINT
PRIMARY TYPEFACE :
AVENIR

No more than three sizes of font should be
used. For large headlines, use Black.
Subheaders should be written in Medium,
but headings should not.

Our norm for all correspondence is sentence
case. Only use all-caps for titles, short
headings, or subheadings, and never for
entire paragraphs. Do not type in all
lowercase letters.

Letter spacing and word spacing are both
set to zero by default in Avenir. It's possible
that the spacing will need to be altered in
some circumstances. Ensure that the letters
do not come into contact with one another.

Type might be positioned flush on one side
or ragged on the other. Justification of
Avenir is never acceptable. Widows,
orphans, and lines that finish in hyphens
should all be avoided.

Header

Font: Avenir Black

Size: 36-72+ pt

Leading: minimum 110%
Tracking: O

Sub-header

Font: Avenir Medium
Size: 14-36 pt

Leading: minimum 120%
Tracking: O

Body Text

Font: Avenir Light

Size: 8-14+ pt

Leading: minimum 120%
Tracking: O

THIS IS A
SAMPLE HEADER

This is a sample
sub-header. This is a
sample sub-header.

This is sample body text. This is sample body
text. This is sample body text. This is sample
body text. This is sample body text. This is
sample body text. This is sample body text.
This is sample body text. This is sample body
text. This is sample body text.

This is sample body text. This is sample body
text. This is sample body text. This is sample
body text. This is sample body text. This is
sample body text. This is sample body text.
This is sample body text. This is sample body
text. This is sample body text. This is sample
body text. This is sample body text. This is
sample body text. This is sample body text.
This is sample body text. This is sample body
text. This is sample body text. This is sample
body text. This is sample body text. This is
sample body text. This is sample body text.
This is sample body text. This is sample body



CENTREPOINT
BANGLA TYPEFACE :
KONGSHO MJ

KONGSHO MJ REGULAR
For all Bangla communications, Kongsho MJ

is our Bangla type face. o O 3 ?(' @' @ Al 9 & 3 @

Kongsho MJ is a simple and direct design

that works well with our main typeface. This P A T J & b E G A & 6 3 S b 9
typeface has a good-looking appearance in
both bold titles and streamlined paragraphs,
making it a useful communication tool.

L v g dFH 2 9 S I dAd X 9dF
v

L NG

S b I ¢ R 3

Letter spacing and word spacing are both
set to zero by default in Kongsho MJ. It's
possible that the spacing will need to be O L VYV 8 ¢ L9 b » O
altered in some circumstances. Ensure that

the letters do not come into contact with

one another. Type should be positioned

flush on one side or ragged on the other. KONGSHO MJ BOLD
Kongsho MJ should never be justifiedv.
Widows, orphans, and lines that finish in 9 9T 3 ?{ @' @ W 9 & 3 @

hyphens should all be avoided.

FTLAITIITESERFTABDS TDB T
S AR YI AT ISTAIIANT
A VLS b ¥ ¢ R 8 v
98¢ LAt » O



CENTREPOINT
BANGLA TYPEFACE :
KONGSHO MJ

No more than two sizes of font should be
used. For large headlines and subheaders,
use Bold. Body texts should be written in
Regular.

Letter spacing and word spacing are both
set to zero by default in Kongsho MJ. It's
possible that the spacing will need to be
altered in some circumstances. Ensure that
the letters do not come into contact with
one another.

Type might be positioned flush on one side
or ragged on the other. Justification of
Kongsho MJ is never acceptable. Widows,
orphans, and lines that finish in hyphens
should all be avoided.

Header

Font: Kongsho MJ Bold
Size: 36-72+ pt

Leading: minimum 100%
Tracking: O

Sub-header

Font: Kongsho MJ Regular
Size: 14-36 pt

Leading: minimum 110%
Tracking: O

Body Text

Font: Kongsho MJ Regular
Size: 8-14+ pt

Leading: minimum 120%
Tracking: O

ab1 GPhI
S CIREGIEIE

9BT GPDT IFAT T PRI, 9B
GPDT JFAT S MR

a5 9fs S T BB | b 96 JFa AT
GG | 96 6 JF IS BRG | B 9B JFa
AT BB | At 9B I AT BB | 5 9
Y AT GHBG | b B Jg IS GAG | A6
S5 TN IS GG | A5 9D JFNT IS B |
a5 9fs S T BB | b 96 JFa AT
GG | 9fb 6 T IS BRG | B 9B JFe
AT BB | S 9B I AT BB | fE 9l
Y AT GHBG | b B Jg IS GG | A6
G5 I IS GG | A5 9D JFT IS B |
a5 9fs S T BB | b 96 JFa AT
GG | 96 96 JF IS BRG | B 9B JFe
AT GIB | At 9B I AT BB | fE 9
Y S GHBG | b D Ty IS B |



SECONDARY COLORS:

NEUTRALS

These are the greyscale colors to be used as
secondary neutral palette.

CENTREPOINT
STONE

CO0 MO YO K20
R209 G211 B212
#D1D3D4

CENTREPOINT
SAND

CO MO YO K5
R241 G242 B242
#F1F2F2

CENTREPOINT
GRAPHITE

CO MO YO K75
R99 G100 B102
#636466

CENTREPOINT
CHARCOAL

CO MO YO K90
R65 G64 Bb66
#414042




SECONDARY COLORS :
SOLIDS

Centrepoint is a Happy Place, and the colors
from the secondary pallette feels happy
aswell. A vibrant array of colors ranging from
warm to cold carries a positive and inclusive
spirit.

These colors are to be used all across all
types of communications for Centrepoint -
prints or digital. The colors are not to be
changed in any cases. Secondary identifiers
also have colors picked from this pallette.

C52 MO Y13 KO
R112 G205 B221
#70CDDD

C100 M95 Y5 KO
R43 G57 B144
#2B3990

C74 M98 Y1 KO
R103 G48 B143
#67308F

CO M82 YO KO
R239 G89 B159
#EF569F

C0 M75 Y100 KO
R242 G101 B34
#F26522

C99 M72 Y42 K32
R4 G62 B89
#043E59

C100 M100 Y26 K24
R39 G35 B97
#272361

C35 M100 Y37 K11
R157 G31 B96
#9D1F60

C12 M100 Y49 K1
R212 G28 B92
#D41C5C

CO M35 Y87 KO
R251 G176 B60
#FBB0O3C



SECONDARY
IDENTIFIER :
THE RIPPLE

The secondary identifier is to be used to
identify the brand in the absence of the
primary identifier, or where the primary
identifier is not prominent enough in the
composition.

We call the secondary identifier: The Ripple!
The ripple is generated from the arcs of the
primary identifier, but is used with a single
color.

The ripple has a gradual expansion
clockwise - which represents growth with
time. This direction is never to be altered.




SECONDARY
IDENTIFIER USAGE
GUIDELINE

Secondary identifier is to be used as a
cropped out version of the ripple,
showcasing the essence of fluid movement
and centrality.

No colors outside the brand colorway is to
be used on the secondary identifier.




SECONDARY
IDENTIFIER USAGE
GUIDELINE

Secondary identifier cropping and color
combination samples on a A3/ A4/ A5
communication frame

= A



SECONDARY
IDENTIFIER USAGE
GUIDELINE

Secondary identifier cropping and color
combination samples on a 4:3
communication frame




SECONDARY
IDENTIFIER USAGE
GUIDELINE

Secondary identifier cropping and color
combination samples on a 16:9
communication frame




SECONDARY
IDENTIFIER USAGE
GUIDELINE

Secondary identifier cropping and color
combination samples on a 1:1
communication frame




SECONDARY
IDENTIFIER USAGE
GUIDELINE

The identifier may interact with the
communication object whenever possible by
going behind parts of the object to create
an effect of depth. 1

Front

But the order of depth of the rings in the
Ripple must be maintained in the shown Back
way. The outermost ring is to be perceived

as the frontmost layer, the second ring as

next to that and so on.

i W i\ I\

Sequence 1 Sequence 2 Sequence 3 Sequence 4



SECONDARY
IDENTIFIER USAGE
GUIDELINE

Sample usage of the secondary identifier

SHOPPING
REDEFINED

@TRE POINT
BY UNITED GROUP
An international standard shopping mall

inside Shahjalal International Airport, Dhaka
awaiting your footsteps.

L. 09612 700 400 BR centrepoint@united.com.bd



SECONDARY
IDENTIFIER USAGE
GUIDELINE

Sample usage of the secondary identifier

STEP INTO
A NEW REALM

@TREPOINT

FOR FURTHER QUERIES

09612 700 400
centrepoint@united.com.bd



CENTREPOINT
FLYER/LEAFLET :

Flyer or leaflet used for Brand
communication can be two types:

- Arcadian Folded
- Binded Booklet

The proportion can be varied between:
4" x 7"

-6" x 6" (Square)

-5.83" x 8.27" (A5)




CENTREPOINT
FLYER/LEAFLET :
COVERS

United Group United Group
Logo ) (i unime Logo j
GIEJP} |
Centrepoint 1 \?V?rzfnzc:;(nt : A
Identifier CENTREPOINT
Flyer or leaflet used for Brand :
communication can be two types - Centrepoint Flare 3
- Arcadian Folded
- Binded Booklet :
Visual
suers Secondary
Identifier
United G
United Group nglzjs roup
Logo T (i unitep — ] Mgg&g
R — R o _ CENTREPOINT
Centrepoint @TREPOINT i Centrepoint
Identifier ! 3 Wordmark
Centrepoint Flare
Photograph/

Visuals Content




CENTREPOINT
FLYER/LEAFLET :
COVERS

UNITED UNITED
GROUP UNITED

CENTREPOINT
Flyer or leaflet used for Brand @TREPOWT

communication can be two types -
- Arcadian Folded
- Binded Booklet

Wer CENTREPOINT
@TREPOINT




CENTREPOINT
FLYER/LEAFLET :

A GRAND VIEW
FROM ROAD

YOU CANNOT ASK
FOR A BETTER LOCATION
THAN THIS!

Leaflet page samples

CENTREPIECE OF
INTERNATIONAL STANDARD ol
SHOPPING EXPERIENCE

Bt

ﬂh-;d,ph g

ey

ﬂ:




PRESS AD
TEMPLATES :
CENTREFOLD 2-PAGE

BAe?

,,,,, " PRESS AD MAIN TITLE

AVENIR BLACK 60PT
TWO OR THREE LINE

ODY TEXT AVENIR B&OK 24PT LEFT ALIGNED BODY
TEXT AVENIR BOOK 24PT LEFT ALIGNED BODY TEXT
AVENIR BOOK 24PT LEFT ALIGNED BODY TEXT AVENIR

] ‘ BOOK 24PT KEFT ALIGNED BODY TEXT AVENIR BOOK
,,,,,,,,,,,,,,,,, :,,,,,,,,,,,, - . 24PTLEBYALIGNED

,,,,,
|

,,,,,
|




PRESS AD
TEMPLATES :
CENTREFOLD 2-PAGE

<g§ CENTREPOINT

|

BODY TEXT AVENIR BOOK 24PT RIGHT
ALIGNED BODY TEXT AVENIR BOOK 24PT
RIGHT ALIGNED BODY TEXT AVENIR
BOOK 24PT RIGHT ALIGNED BODY TEXT
AVENIR BOOK 24PT RIGHT ALIGNED
BODY TEXT AVENIR BOOK 24PT RIGHT,
ALIGNED

|

UNITED
GROUP

PRESS AD MAIN TITLE
AVENIR BLACK 60PT
TWO OR THREE LINE




PRESS AD
TEMPLATES :
CENTREFOLD 2-PAGE

UNITED
GROUP

PRESS AD MAIN TITLE
AVENIR BLACK 60PT
TWO OR THREE LINE

|
BODY TEXT AVENIR BOOK 24PT CENTRE ALIGNED BODY
TEXT AVENIR BOOK 24PT CENTRE ALIGNED BODY TEXT
AVENIR BOOK 24PT CENTRE ALIGNED BODY TEXT
AVENIR BOOK 24PT CENTRE ALIGNED BODY TEXT
AVENIR BOOK 24PT: CENTRE ALIGNED

CENTREPOINT




PRESS AD
TEMPLATES :
FULL PAGE

UNITED,
GROU

@TREPOINT

PRESS AD MAIN TITLE
AVENIR BLACK 48PT

~~  BODYTEXT AVENIR BOOK 18PT RE ALIGNED BODY TEXT AVENIR
BOOK 18PT CENTRE ALIGNED BORYX TEXT AVENIR BOOK 18PT CENTRE
ALIGNED BODY TEXT AVENIR BOBK 18PT CENTRE ALIGNED BODY TEXT
AVENIR BOOK 18PT CENTRE AGNED RODY TEXT AVENIR BOOK 18PT
CEXTRE ALIGNED
|

@TREPOWT

PRESS AD}MAIN TITLE
AVENIR BLACK 48PT

~ ~ ~ BODYTEXT AVENIR BOOK 18PT CENTRE ALIGNED BODY TEXT AVENIR
BOOK 18PT CENTRE ALIGNED BODY TEXT AVENIR BOOK 18PT CENTRE
ALIGNED BODY TEXT AVENIR BOOK 18PT CENTRE ALIGNED BODY TEXT
AVENIR BOOK 18PT CENTRE ALIGNED BODY TEXT AVENIR BOOK 18PT
CENTRE ALIGNED
|

T e




PRESS AD
TEMPLATES :
QUARTER PAGE AND
HALF PAGE

T
| UNITED,
| GROU)

|

PRESS AD 'MAIN TITLE,
AVENIR BLACK 48
- 'O OR THREE LI

(T AVENIR B0OK 187 CENTRE AUGNED Bofor TEXT '
T A !

TECT AVENIR BOOK. o
5DV TEXT AVENIR BOOK 16PT CENTAE ALIGNED
(T AVENIR BOOK 16T CENTRE W16

PRESS AD MAIN TITLE
AVENIR BLACK 48PT
___TWO OR THREE LINE

"UNITED
eRouP

CENTREPOINT

funiten |
GROUP.

@TREPOINT

| PRESS AD MAIN TITLE
' AVENIR BLACK 48PT
_2TWO OR THREE LINE

~ "HEADLINE AVENIR HEADLINE AVENIR
LACK 12PT LEFT BLACK12PT LEFT

ALIGNED ALIGI

BODY TEXT AVENIRBOOK 187T

CENTRE AUGNED BODY TEXT
VENIR 500K 9PT CENTRE

‘ALIGNED BODY TEXT AVENR

BODY TEXT AVENIR BOOK 18PT
CENTRE AUGNED BODY TEXT
RBOOK 99T CENTRE

'ALIGNED BODY TEXT AVENIR
T

HEADLINE AVENIR HEADLINE AVENIR
BLACK 12PT LEFT BLACK 12PT LEFT
/ALIGNED ALIGNED

BODY TEXT AVENIR BOOK 18PT BODY TEXT AVENIR BOOK 18PT
CENTRE ALIGNED BODY TEXT CENTRE ALIGNED BODY TEX
AVENIR BOOK 9PT CENTRE AVENIR BOOK 9PT CENTRE

3 K9P
ALIGNED BODY TEXT AVENIR 'ALIGNED BODY TEXT AVENIR

AD MAIN TITLE
AVENIR BLACK 30PT
"~ TWO ORTHREE LINE

~ ~ BODY TEXT AVENIR BOOK 12PT CENTRINALIGNED BODY TEXT|
AVENIR BOOK 12PT CENTRE ALIGNED BDY TEXT AVENIR
BOOK 12PT CENTRE ALIGNED BODY TEXT AVENIR BOOK 12P
CENTRE ALIGNED BODY TEXT AVENIR BOOK 12PRGENTRE!
T AUGNED BODY TEXT AVENIR BOOK 12PT CENTRE Al

PRE

UNITED
GROUP
1

o "Bo’)v TEXT AVENIR BOOK 10PT LEFT ALIGNED BODY TEXT AVEI
- ~PRESS AD MAIN TITLE e e s o v e e oo
AVENIR BLACK 24P

TEXT AVENIR BOOK 109T LEFT AUIGNED BODY TEXT AVENIR BOOK 10PT

|
|
|
|
|
|
LEFT ALIGNED BODY TEXT AVENIR BOOK 10PT LEFT ALIGNED 8ODY TEXT
TWO OR THREE LINE ik s00x orr et e |
i ‘
|

UNITED
GROUP

|
PRESS AD MAIN TITLE
AVENIR BLACK 30PT
___TWO OR THREE LINE

BOGYTEXT AVENR BOOK 10PT CENTRE ALIGNED B0DY TEXT
AVENIR BOOK 10PT CENTRE ALIGNED BODY TEXT AVENIR BOOK
107T CENTRE ALIGNED BODY TEXT AVENIR BOOK 10°T CENTRE
ALIGNED BODY TEXT AVENIR ECOK 10PT CENTRE ALIGNED
BODY TEXT AVENIR BOOK 10FT CENTRE ALIGNED BODY TEXT
AVENIR BOOK 10PT CENTRE AUIGNED BODY TEXT AVENIR BOOK
10PT CENTRE ALGNED

|
CENTREPOINT
|




BANNER TEMPLATES

PUNCHY
CENTREPOINT
ADLINE
BELONGS
"~ RIGHT HERE IN
~_ BIG FONTS!
7777777 CENTREPOINT

SUBHEADING
GOES RIGNT HERE

(gi CENTREPOINT

INFORMATLQN,GOE&HEREIN THE BOTTOM
|

2 : 5 (x-banner)

UNITED
CENTREPOINT =

PUNCHY
CENTREPOINT
HEADLINE BELONGS
~ RIGHT HERE |

~ BIG FONTS!

- CENTREPOINT SU ADING
EGOES RIGHT HER

3:4

PUNCHY
CENTREPOINT
HEADLINE
BELONGS
RIGHT HERE IN
BIG FONTS!

CENTREPOINT
SUBHEADING
GOES RIGHT HERE

<§§ CENTREPOINT




BANNER TEMPLATES

ES RIGHT HERE

@T OINT ’ %’I@E CEN POINT o
iPUNCHY CENTREROINT PUNCHY-CENTR INT
~ HEADLINE BELONG HEADLINE NGS
~ RIGHT HERE IN BIG RIGHT HERE'I G FONTS!
- CENTREPOINT SUBHEADING GOESRIGHT HERE ™~ | | CENTREPOINFSUBHEADING GOES RIGHT HERE
16:9
CENTREPOINT @TREPOIN s@p
iPUNCHY NTREPOI 3
_ HEADLINE BELON . §
RN SUSLEAONG Bt RO nERe  PUNCHY CENTREPOINT H BELONGS
| ~ RIGHT HERE IN BIG S!

4:3

21




CENTREPOINT
STATIONARIES :
FOLDER

Folder size : 220mm x 305mm

CENTREPOINT

@TREPOINT

13th September 2021
Lorem ipsum dolor

consectetuer adipiscing

LOREM IPSUM DOLOR SIT AMET, CONSECTETUER ADIPISCING ELIT

Lorem ipsum dolor it amet, consectatuer adipiscing i, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut s enim ac minim veniam, quis nostrud exercitation
ullameorper suscipit loborts sl ut liquip ex ea commodo consequat. Dus autem vel eum fiure dolor in
hendrerit in vulputate veitesse molestie consequat, velilum dolore eu feugiat nula faciiss at vero eros et
accumsan et iusto odio dignissim qu blandit prassent uptatum zzil delenit augue duis dolore te feugai
null faclis,

Lorem ipsum dolor it amet, cons ectetuer adipiscing el sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna ahquam erat volutpat. Ut s enim ad minim veniam, quis nostrud exerc tation
ullameorper suscipit loborts isl ut liquip ex ea commodo consequat.

Lorem ipsum dolor it amet, consectetuer adipiscing elt, sed diam nonummy nibh evismod tincidunt ut

Iaorest dolore magna aliquam erat volutpst. Ut vis, enim ad minim veniam, quis nostrud exere tation

ullameorper suscipt laborts isl ut sliquip ex ea commodo consequat. Duis autem vel eum riure dolor in
drerit in ulputate velt esse moleste consequat, vel lum dolore eu feugiat nulla facilsi at vero eros et

-
Lo psum dolor [

consectetuer adipiscing

o Hazrat Shahjalal
ternational Airport, Dhaka

p:02:77777777
& centrepoint@united.com




CENTREPOINT
STATIONARIES :
ENVELOPES




CENTREPOINT
STATIONARIES :
ENVELOPES




CENTREPOINT

STATIONARIES
NOTEBOOK

A EXEXEXEKEXEXXEXEXEXXEXXXXXKKXKDY,
[ OO OOOOOOOOOOOOOEOOEOO )

(gi CENTREPOINT

r
\_

1INIOd3d1N3O




CENTREPOINT
STATIONARIES :
BUSINESS CARDS

CE

CE

CE

CE

® ©® & G

NTREPOINT

NTREPOINT

NTREPOINT

NTREPOINT

Sample Name
Designation

samplemail@centrepoint.com
880 1234 567 890

Sample Name
Designation

samplemail@centrepoint.com
880 1234 567 890

Sample Name
Designation

samplemail@centrepoint.com
880 1234 567 890

Sample Name
Designation

samplemail@centrepoint.com
880 1234 567 890

CENTREPOINT

Beside Hazrat Shahjalal
International Airport, Dhaka

p: 0277777777
e: centrepoint@united.com

www.centrepoint.com

CENTREPOINT

Beside Hazrat Shahjalal
International Airport, Dhaka
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International Airport, Dhaka
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CENTREPOINT
APP ICONS:
I0S & ANDROID

Centrepoint app icons are consisted of the
cropped secondary identifier. This makes
the icon compact and eyecatchy among the
other icons.
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CENTREPOINT
ID CARDS

Sample Name

Designation

ID: 003
Job location: Headoffice
Date of Birth: 01.02.2020
Blood Group: O+ve
Issued on: 12 June, 2021

CENTREPOINT

If found, please return to

Centrepoint Corporate Office

A: Beside Hazrat Shahjalal
International Airport, Dhaka
02-77777777
centrepoint@united.com
www.centrepoint.com
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CENTREPOINT
VEHICLE BRANDING :
EXAMPLES
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CENTREPOINT
FENCING BRANDING :
EXAMPLES
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CENTREPOINT
UNIFORMS

Sample Tshirt: Security
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Sample Tshirt: Volunteer
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Sample Tshirt: General
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Sample Tshirt: Executive



